
Facebook Ads 101 
 
Step 1: Decide on the goal. (ie: To bring awareness to you and your 
brand, to generate leads/grow your list or to make sales.)  
 
If you are in the beginning stages and don’t have a big list (3000 or more) 
then I recommend beginning with lead generation. However, you can 
experiment with brand awareness if you want to and then create custom 
audiences and lookalike audiences later if you have a little more money to 
put in.   
 
Step 2: Create the opt in (if necessary) or prepare whatever your ad is 
running to.  
 
Step 3: Set up your audience in Facebook. I recommend this step so 
that as you create the rest of your ad you know who you are talking to and 
you make sure you can target who you intended.  
 
Step 4: Set up a landing page and a thank you page. The landing 
page is where they will go once they click on your Facebook Ad. It should 
continue to sell them on signing up for your opt-in by giving you their name 
and email. This needs to be linked to a list in your email service provider 
and that list should have 1-3 autoresponders that they will receive once they 
sign up.  
 
Once they enter their email, they automatically land on the thank you page. 
You’ll need to set this all up. I use Leadpages to make this simpler. You can 
can use click funnels or do it manually.  
 
For your thank you page, I recommend using your own page that you create 
so that you can easily track it with a custom conversion pixel.  
 
Step 5: Choose an image or video that people will see in their newsfeed 
when they see your ad. Remember to choose an image that is appealing to 
the eye, minimally interruptive of their Facebook experience, and uses 
minimal or no text. Your image needs to be 1200 x 628.  
 
Facebook ad checker: https://www.facebook.com/ads/tools/text_overlay 
(to test 20% rule) 
 

https://www.facebook.com/ads/tools/text_overlay


Step 6: Write the headline and copy for your ad. I like to prepare 
this in a separate word doc so I can focus on setting up my ad correctly 
when I get to that part. The headline should be attention catching but 
direct. The first sentence or two of your copy is the most important part as 
well. Speak directly to your target audience and check out Facebooke’s ad 
policies if you’re not sure what’s allowed.  
 
Facebook’s ad policies are outlined here: 
https://www.facebook.com/policies/ads/ 
 
 
Step 7: Create a custom conversion pixel in Facebook that includes 
the URL to your thank you page.  
 
Step 8: Plug in all of the pieces in your Facebook ad. You’ll begin at the 
Campaign level, then drill down to the ad set, then finally you’ll create the 
ad (or ads if you’re split testing).  
 
For additional help and tools, check out Claire Pells’ free guide:  
http://clairepells.com/free-guide-facebook-ads/ 
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